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Kiwanis

BRIGHTON, COLORADO

July 1, 2014

Lodging Tax Committee

Attn: Linda Bertrane-Gonzales
500 S. 4" Avenue, 6™ Floor
Brighton, CO 80601

Dear Lodging Tax Committee,

It is with great pleasure that the Kiwanis Club of Brighton applies for financial support

through the Lodging Tax Mini Grant Program. The Kiwanis Club of Brighton’s mission is
to help and support youth in the Brighton community. We do this through a variety of
projects, programs, and partnerships with other community groups and organizations.

Based on a successful 2012 event, our club has taken on the task of producing the
Predator A.W.A.R.E. Fair. There is no other known event of this nature where this caliber
of resources from such a variety of areas of concern are being brought together. You see
events targeting specific concerns like “fire safety” or “general safety”, and there are a
lot of online resources (if you know how to find them) for topics like online safety, anti-
bullying programs, etc. We are bringing all of them, both nationally recognized and local
experts, together, here in Brighton, for a comprehensive and fun community awareness
event. It's an event that will add value and reflect very positively on Brighton, and we
are very excited to bring it to fruition for our community!

We genuinely appreciate and thank you for this opportunity, your time, and your
consideration!

Sincerely,

Amanda Griffin
Vice President, Kiwanis Club of Brighton
& Predator A.W.A.R.E. Fair Co-chair



Lodging Tax Mini Grant Request Application

APPLICANT INFORMATION

Project Title: Predator A.W.A.R.E. Fair

Agency/Organization: Kiwanis Club of Brighton

Contact Person: Amanda Griffin, Vice President

Phone: (303) 905-6114

Address: 4900 E. Bromley Lane, Suite 214, Brighton, CO 80601
Email Address: Amanda@griffimages.com

Amount Requested: $5,000

Non-profit Status: Yes

Project Duration: October 4, 2014, 10am-4pm

STATEMENT OF UNDERSTANDING

Project History

In October of 2012, in a partnership of local businesses and members of the Brighton
Youth Commission, a very impactful event called Predator A.W.A.R.E. Fair was created
to help make our community a safer place by raising awareness of the dangers inherent
in our society today, and ways to prevent tragedy caused by predatory behaviors.
A.W.AR.E. is an acronym that stands for Advocating Widespread Access to Resources
and Education. The timing of this event was extremely significant because the actual
event, though in the works for months prior, occurred right in the midst of the Jessica
Ridgeway case. This horrific tragedy, occurring a mere half-hour from Brighton,
highlighted beyond any shadow of a doubt, the extreme need for, and importance of,
predator awareness and protection for our youth.

The hope from that original effort was that the fair would become an annual event of
the BYC, but that did not happen and so it went dormant for a year. Because of the fair’s
purpose being in such close alignment with the Kiwanis Mission of helping children, our
club has decided to adopt the event as our own. Because the primary organizers of the
original event are also members of our club, we have a head start in the form of a great
blueprint on which to build and produce an even better event this year.

Why the Predator A.W.A.R.E. Fair is Important

Today’s youth, families, and communities, are faced with a growing list of potential real
dangers resulting from a wide variety of predatory behaviors. Whether the danger is
online, in person, or both, from a known entity or a stranger, at home, the park, or at
school, the risks of sexual exploitation, identity theft, abduction, child trafficking,
physical attack, bullying, and more, are scary and most definitely undeniable. Taking the
tack of “it won’t happen to me” or “it won’t happen in our community” is a recipe for
disaster and definitely not the answer, as our neighbors in Westminster, just 30 minutes



from Brighton, tragically discovered in October of 2012 when 10 year old Jessica
Ridgeway was abducted and brutally murdered by another youth from her community.

* Identity Theft: The number of youth discovering that they have been a victim of
identity theft and are faced with ruined credit, through no fault of their own,
before they even reach the age of 18 is growing exponentially.

* Sexual Molestation: Current statistics show that one in three girls, and one in
seven boys are molested at some point in their childhood. Most perpetrators are
acquaintances, but as many as 47% are family or extended family, and it’s
estimated that only about 30% of cases are actually reported to authorities.’

* Sexual Assault: Approximately 1.8 million adolescents in the US have been the
victim of sexual assault, with 82% of them being female, and 33% of all of those
assaults against youth occur when they are between the ages of 12 and 17.}

*  69% of the teen sexual assaults reported to law enforcement occurred in the
residence of the victim, the offender, or another individual.!

* Online Sexual Predators: Conservative estimates indicate that one in seven
(13%) youth Internet users have received unwanted sexual solicitations, and in
4% of those occurrences, the solicitor was very aggressive and attempted to
make off-line contact with the youth. This is a conservative estimate because
there is no way of knowing how many instances go unreported to parents, much
less law enforcement.’

* One only needs to check the “Sex Offender” database to see that we have many
convicted offenders living in our local communities.

* Child trafficking: Though not widely discussed, it is a rapidly growing danger in
local communities with cases of youth even being abducted from school sporting
events where there are hundreds, if not thousands of people present. According
to the FBI, the AVERAGE age of entry into prostitution within the United States is
12 years old, though kids much younger have been rescued.’

* Amber Alerts, though not daily by any means, are not uncommon along the
Front Range.

* Bullying: The bullying statistics in our schools are much higher than any of us
would like, and we have to assume that a large number of incidents are not even
reported. Additionally, the strong link between bullying and the increase in teen
suicide is proven and undeniable as evidenced with several nationally reported
cases over the past couple of years.’

* In 2010 (the latest completed report available), it was estimated that 160,000, or
approximately 15% of all children miss school every single day out of fear of
being bullied.?

* 2010 statistics also revealed that one in seven students in grades kindergarten
through 12t grade is either a bully or has been a victim of bullying.?

* Conservative estimates indicate that at least 56% of all students have witnessed
a bullying crime take place while at school.?

* Over 70% of students report bullying as an on-going problem. Along that same
vein, it’s estimated that approximately one in every 10 students drops out or



changes schools because of bullying.?

* School Shootings: Statistics also show that revenge for bullying is one of the
strongest motivations for school shootings. A reported 61% of students said they
believe students shoot others at school because they have been victims of
physical violence at home or at school. National reports indicate that one out of
every 20 students has seen a student with a gun at school.?

1US Department of lustice, NSOPW (http.//www.nsopw.gov/en-
US/Education/FactsMythsStatistics PAspxAutoDetectCookieSupport=1#sexualabuse)

2r'Empat‘hize (http://iempathize.org/empower/kids/)

3'Buﬂying Statistics (http.//www.bullyingstatistics.org/content/bullying-statistics-2010.html)

This is only a sampling of the risks our youth face on a daily basis, and the
overwhelmingly scary statistics associated with the different dangers. Unfortunately,
this is the reality of the world in which we live today, and we must be aware, and more
proactive in doing what we can to prevent it from happening here in Brighton!

Event Description

The Predator A.W.A.R.E. Fair is two-fold in that it will offer break-out educational
sessions by both nationally recognized and local experts in the various risk/resource
categories, as well as an expo component with information, resources, and activities for
youth and parents.

Current confirmed program roster includes:

* Internet & Technology Safety: Nationally recognized expert, Investigator Mike
Harris, Jefferson County District Attorney’s Office, Child Sex Offender Internet
Investigations (CSOIl) Unit (Cheezo.org). This presentation will be presented in both
English and Spanish, and they will have their mascot Cheezo with his police car golf
cart and interactive trailer display as part of the outdoor resource expo.

* Using Local Mobilization to Help Prevent Child Abductions: John Guydon,
Co-founder of nationally recognized/acclaimed The Lassy Project
(ThelassyProject.com) will present information about their powerful app and how to
utilize it. The goal is to have sign-up stations available on-site in the expo area if we
can get one of the local wireless service providers to sponsor the wireless
connection necessary to do this.

* Ending Child Exploitation... Engaging Culture in Creating Solutions: Nationally
recognized iEmpathize (iEmpathize.org) has developed age appropriate materials, as
well as a curriculum for schools, and is raising awareness about the increase in child
trafficking and exploitation cases here in the US, and what we can do to prevent it.

* The Swimsuit Lesson... Helping Parents Protect Their Children Against Sexual
Predators: Jon Holsten, nationally acclaimed author of The Swimsuit Lesson, and
retired Fort Collins Sex Crimes Against Children Unit investigator, will do a
presentation, and be available in the expo area for Q&A, book sales, and signing.




* Talking to Your Children About Difficult Topics: Jody Pierce, Executive Director of
the Pennock Center for Counseling will provide parents with invaluable information
and techniques on how to have those difficult discussions. This presentation was so
well received in the 2012 event we just had to bring it back.

* How to Build Resiliency in Kids: (re:sil-ience: speedy recovery from problems: the
ability to recover quickly from setbacks.). Laura Duncan, Early Childhood Services
Therapist at Community Reach Center will speak about why resiliency is such an
important protective factor for kids’ safety and well-being, and the ways
parents/adults can help kids build resiliency.

* Basic Self Defense Maneuvers for All Ages: Five Star Martial Arts’ certified black belt
instructors will share some basic defense moves to help in a variety of situations.

* Youth Peer-led Bullying Prevention Discussion Forum: Led by local youth and
members of the Brighton Youth Commission and Youth Corps. The response from
both youth and adults to this segment was amazing in the 2012 event and our hope
is that it will be even better this year.

* General Fire Safety: Greater Brighton Fire Protection District. Kids have the
opportunity to tour the fire truck, talk to firemen, and learn fire safety tips.

* Free Child ID Kits: Farmers Insurance/Vincent Agency will supply attendees with
these invaluable kits that they can take home and keep with them.

* Free Safety Whistles: Threadz & Thingz will supply attendees with whistles that they
can use to attract attention in case of emergency.

We believe it is important to note that we are incorporating the mental health and well-
being component for a well-rounded and more comprehensive approach. In that same
vein, though we do not yet have firm commitments, we are hopeful that we will also
have representation from Safe2Tell, Crime Stoppers of Metro Denver, the Adams
County Sheriff’s Department, Brighton Police Department and their Explorer’s program,
and several other organizations offering relevant topics and/or services. Our goal is to
pull together, and make readily available, as many relevant resources as possible.

This event kicks off National Bullying Prevention Month (October), and National Bullying
Awareness Week (Nov. 16-22, 2014). We will be requesting a Mayoral Proclamation
designating October as Brighton’s Predator Awareness and Bully Prevention Month, and
the hope is to have the official reading/presentation on the steps of Historic City Hall (as
we did in 2012) as part of the A.W.A.R.E. Fair.

Community Impact

If we--youth, parents, and the community as a whole--not only increase our awareness
and understanding of these inherent risks, but also educate ourselves and our children
on how to identify the potential risks, and about the tools and resources available to us
and how to access/use them, the more likely we will be able to prevent tragedy from
happening here in Brighton.



Though produced by the Kiwanis Club of Brighton, the Predator A.W.A.R.E. Fair, by its
very nature, provides the opportunity for participation by several partner organizations,
thus furthering a climate of successful and beneficial collaboration and community,
without duplication of services. Because of the design of this event, it absolutely
maximizes the grant funding potential to have a greater impact on more people by
providing easy access to much needed and valuable information, rather than focusing
on a smaller, more specific demographic.

Our targeted geographic area is, first and foremost, the Greater Brighton Community,
specifically families within the 27) School District. But we do, as advertising dollars
permit, also plan to market to the surrounding communities and school districts. We
believe strongly that it’s important to get this information out to as many as possible,
and that by producing this event in Brighton, it benefits our city by showing that we are
progressive in taking care of our citizens, especially our youth.

Contribution to the Goals of Brighton
We believe this event is a key component in furthering Brighton’s goals of community
development and growth because:

* It demonstrates Brighton’s forward, out-of-the-box thinking in taking proactive
steps to make our community a better and safer place for our residents,
especially our youth.

* It feeds into the equation of Brighton’s projected growth and goal of being a
great place to live, work, and play since our fastest growing demographic is
young families, and one of the key factors in their decision to relocate is safety
and community friendliness to youth.

* Our goal in promoting this event in the surrounding areas as well as Brighton, is
that it will draw attendees to our city who might not otherwise have come to
Brighton. This will provide the opportunity for them to see our community, all
that it has to offer, hopefully spend some money while they are here, and
perhaps come back another day because they had the opportunity to see what a
great place Brighton is.

Additionally, it helps some of our local resource organizations through increased
exposure and awareness, providing an opportunity for them to add to their
mailing/potential donor/supporter list to further aid in their success and sustainability.

We intend to reach out to as many media sources as possible, including the network
stations, with the hopes that they will not only help spread the word in advance of the
event, but also come out the day of and show some positive coverage about Brighton on
the evening news shows. The original event in October of 2012, with almost no
marketing, caught the attention of both Channel 4 and Fox News, who both sent a
reporter and camera crew out to cover the event, and broadcast on their evening and
night news shows.



Fiscal Benefit to Brighton & Lodging Industry

With the ability to market the event outside of Brighton, we will bring people from the
surrounding communities into our city, where they will potentially spend money, and
certainly gain a very positive opinion about Brighton’s commitment to youth and safety!

It is important to note that this event has gained the interest of the Kiwanis
Organization at the district and national levels as a potential Kiwanis “signature event”
because it aligns so fully with the overall Kiwanis Mission. We already have
commitments from Kiwanians from several other Front Range clubs coming in to
volunteer the day of the event because they want to see how it’s done so they can
potentially introduce it into their clubs/communities. Because of this interest, Amanda
Griffin will be presenting the event concept and architecture as part of the official
program at the annual Kiwanis District (covering Colorado, Wyoming, New Mexico,
Nebraska) Conference in Grand Junction this August, where leaders from District,
National, and International will be present. As such, we expect that representatives
from clubs outside of the Denver Metro area may also attend and/or volunteer as well,
possibly requiring overnight lodging in Brighton.

Additionally, as part of the outstanding in-kind support we are receiving from the City of
Brighton, we expect that KBRI will be doing some coverage of some of the educational
breakout sessions, which will result in the City’s being able to use the coverage for
KBRI's programming rotation if desired, and perhaps in future Brighton promotions.

Willingness to Report

As part of the event, we will be capturing general demographic data as well as overall
attendee numbers, so we will be happy to provide this data in a follow-up report. And if
desired, we are happy to provide updated event briefs as we confirm additional
resources. Since we are already working closely with city staff on this event, they will be
receiving updated logistics info as needed.

Financial Information

Total funds requested: $5,000
Funds Matched by Organization: 51,000
Additional Funding Sources:
In-kind
* City of Brighton: in-kind sponsorship (estimated value $3,500)
o Use of Historic City Hall
o Janitorial staffing/supplies
o Use of A/V equipment for break-out sessions
o Delivery/pick-up and use of 25 canopies/weights, trash boxes, parking
cones, click counters



o Publicity (newsletter, Facebook, electronic signs, banner placement, KBRI
rotation and coverage, press release distribution)

Colorado Marketing Chick: in-kind sponsorship (estimated value $500)

o Design/Marketing communications (this is separate from
planning/administrative/event coordination hours accounted for in the
overall volunteer hours)

We estimate that total volunteer hours will exceed 1,000 by the time this event
concludes on October 4™

We have a small hope that the school district will help offset our printing costs
by printing some or all of the flyers to be distributed through 27J, but at this time
we have no commitment for this.

Combination In-kind/Monetary

Your Neighbor Magazine: $1,010 in-kind w/$2,310 media buy (full-page,
Sept/Oct Brighton issue and Aug/Sept Broomfield/Westminster issue)

Local Color Magazine: $250 in-kind w/$1,196 media buy (full-page, August &
September)

We have tentative commitments from both Dodge Sign Company and Sign-A-
Rama for some in-kind banners with the purchase of some banners, but don’t
know the actual amounts yet. Best case scenario, it will be a 50% in-kind, but a
more realistic estimate is closer to 25% in-kind.

Monetary

Valley Bank & Trust: $250

Rocky Mountain District Kiwanis Foundation Grant: $1,000 (anticipated, but we
won’t receive the actual funds until after the event occurs)

Brighton Legacy Foundation Grant Request Submitted: $3,000

Based on verbal interest, we are anticipating a few other small (5250 or less) monetary
sponsorships from local businesses (Joonbugz, etc.) but we don’t have any firm
commitments as of yet because we are only just getting the word out about the
sponsorship levels and opportunity. (sponsorship chart is also attached)

As of this application, we have not received any of the monetary sponsorship funds.

Predator A.W.A.R.E. Fair Projected Budget

Operations
* Event Insurance S 150
* Tables/Chairs S 475
*  Supplies S 375

Volunteer Meals/Supplies $ 250



* Porta Potties S 300

* Radios $ 250
Operations Subtotal $1,750
Marketing

*  Webpage $ 300

*  Printing (flyers/posters)* S 750

* Banners $1,500

* Facebook Advertising S 300

* Print Advertising** $5,000

o Brighton Buzz

o Your Neighbor Magazine (Brighton)

o Your Neighbor Magazine (Westminster)
o Local Color

o Daily Post
Marketing/Promotions Subtotal $7,850
Event Total Projected Cost $9,600

*This number is what is required to provide materials in 27J School District only. If we
have funding, this number will increase in order to provide distribution materials to other
Adams and Weld County school districts.

**Print advertising will be the first area cut if funding is not available, and will be
increased as funds allow to provide additional reach outside of Brighton.

Organization Information

The Kiwanis Club of Brighton is a chapter, in-good-standing, of Kiwanis International, a
very established and respected service organization, with a presence in more than 80
countries. Kiwanis International is celebrating 100 years of success in 2015, and is
experiencing exponential growth in membership numbers.

While we don’t have exact statistics, the Kiwanis Club of Brighton has a solid 44 year
history/reputation for producing events and programs that help both youth, and youth
related service providers in our community through a variety of projects and financial
support. Some of our accomplishments/past projects/programs include:

* Two annual $1,000 scholarships to graduating 27J high school students

* Stars of Tomorrow Talent Competition (annual)

* Brighton High School DECA financial support to help with travel costs to state
and national competition (annual), and also supply volunteer judges at district
competition

* Brighton Youth Commission S.P.E.A.K. Week sponsorship (annual)



* CASA financial support (annual)

* Almost Home financial support (annual)

* VFW boxing up and delivering Thanksgiving Meals (annual)

* Boys & Girls Club Shopneck Branch (BUGs Program) working with students to
become more proficient in reading, and bringing up their grades in general
(annual project)

* South Elementary Back to School Student Shopping, helping to raise funds, and
matching funds to help students in need of clothes at the beginning of the school
year go shopping (annual project)

* Annual coat/shoe drive

* Annual toy drive

* Santa Project, providing several families designated by 27J as in need

* Salvation Army Bell Ringing during the holidays

* Partner with Harmony Angels to collect dog toys, food, blankets, etc. for
Freedom Service Dogs

* Partner with “Ugly Quilts” organization to collect neck ties, materials, and
toiletry supplies for distribution to the homeless

Project Leadership Team
The project is co-chaired by
*  Amanda Griffin, Co-chair
o Owner, Griffimages Photography & Design, LLC dba Colorado Marketing

Chick
VP Brighton Kiwanis
Chamber of Commerce Board of Directors
Economic Development Corporation Board of Directors
Brighton Youth Commission (2 years)
Local business owner

o 25+ years of successful event management and marketing experience
* Lloyd Worth, Co-chair

o Owner, Worth Financial Partners
Brighton Kiwanis Member
Almost Home Board of Directors
Brighton Legacy Foundation Board of Directors
Brighton Youth Commission (3 years)
Local business owner
30 years of project and program management, logistics, business
management
* Jesse Staley, Co-chair

o Financial Advisor, Worth Financial Partners

o Brighton Kiwanis Member
* Melissa Rippy

o Owner, Rippy Insurance/All State Insurance
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o Kiwanis member

o Brighton Legacy Foundation Board of Directors

o Background in communications, project management
* Jenny Leon

o Director of Marketing, Valley Bank & Trust

o 10+ years of project/program management, marketing

communications, and event management

* Emily Rawlins

o Owner, Threadz & Thingz

o Kiwanis member

o 15+ years in project and event management, logistics

Amanda Griffin, Lloyd Worth, and Jenny Leon were the primary architects of the 2012
event, so we are working from a proven event plan, and able to capitalize on that and

improve this year’s event based on their experience.

Kiwanis Club of Brighton 2013-14 Board of Directors

Hugh Hawthorne, President Susan McCauley
Amanda Griffin, Vice President Steve Wagner
Michelle Miller, Treasurer Dianna Maher
Bill Alsdorf, Secretary Reid Graves
Linda Morgan, Past President Rich Gutheil

Dr. Rod Fair Al Schneringer

| SWEAR AND AFFIRM THAT THE ABOVE INFORMATION IS TRUE AND CORRECT TO THE
BEST OF MY KNOWLEDGE AND BELIEF.
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Amanda Griffin

Vice President, Kiwanis Club of Brighton
(303) 905-6114
Amanda@Griffimages.com



